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ACG Media Overview

ACG produces content for middle-market M&A professionals and )
business operators across print, web and multimedia channels. ACG’S COMMUNITY

Its offerings include two print magazines — Middle Market DealMaker and
Middle Market Executive — along with special reports, e-newsletters and
web-exclusive content at middlemarketgrowth.org. ACG'’s offerings also
span video, podcasts and webinars. Across its various platforms, ACG
keeps more than 200,000 middle-market dealmaking and operating
professionals up to date on news, trends and best practices.

ACG’s membership represents 14,000 business leaders
in a variety of industries across the middle market.

ACG'’s influence extends beyond the core membership,
with a total reach of approximately 200,000+, including
all media consumers and event attendees.

By partnering with ACG, you'll increase your visibility and showcase your
expertise to a diverse audience of middle-market professionals.

MEMBER DEMOGRAPHICS

ACG’s Membership Breakdown

@ Advisor — 47% Intermediary — 10%
Capital Provider — 27% Other - 4%
Corporate - 12%

Job Title

CEO/President/ Managing Partner/
Owner - 9% Director — 16%
Other C-Level/ Director - 8%

Vice President — 23% Associate — 6%
Partner — 13% Other - 25%

Chapters
ACG operates in 62 markets across the globe.
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ACG is the go-to organization for
middle-market dealmaking. ACG has
helped Grata reach a wide network
of private equity firms, investment
banks and M&A advisors. We’ve grown
our relationship over the last several
years through national and local
events, awards, and print and digital
media. ACG has been a true partner
in furthering Grata’s commitment to
bring better technology and data to
M&A business development.

NEVIN RAJ
Co-Founder, Grata
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2024 Print Calendar

EDITION THEME

SPECIAL REPORT -

MIDDLE MARKET MULTIPLES 2 OTIeels

M&A Business
Development
Professionals to Watch

MIDDLE MARKET
DEALMAKER - SPRING"

MIDDLE MARKET

EXECUTIVE - SUMMER Value Creation

MIDDLE MARKET

DEALMAKER - FALL ESG and DEI

MIDDLE MARKET

EXECUTIVE - FALL Limited Partners

*Edition will be at ACG’s annual DealMAX conference

THOUGHT

LEADERSHIP DUE

Oct. 11, 2023

Feb. 8, 2024

April 11, 2024

June 5, 2024

Aug. 7,2024

ADS DUE

Nov. 7, 2023

Feb. 29, 2024

April 30, 2024

June 25, 2024

Aug. 27,2024

IN-HOME

Jan. 18, 2024

May 1, 2024

July 8, 2024

Aug. 30, 2024

Oct. 30, 2024



Magazine Editions

DEALMAKER

The DealMaker edition of Middle Market Growth
provides every member of the M&A team with insight
into the middle-market dealmaking landscape, including
buy-side considerations for sourcing, due diligence and
financing, and sell-side strategies for finding the right
buyer and preparing for a sale.

EXECUTIVE

The Executive edition of Middle Market Growth is
designed for business operators and corporate
development professionals. Executive covers topics
ranging from operational best practices, value creation
and recruitment strategies, to tax and regulatory issues,
exit preparation and more.

Distribution: Print magazines are mailed in print to
approximately 15,000 recipients, including North
American ACG members along with a select group of
M&A and corporate growth professionals from ACG’s
broader network.

FALL 2023




DealMaker Edition: Sponsored Content Opportunities

DEPARTMENT

TREND
WATCH

WHAT’S
NEXT

FEATURES

ADVERTORIAL

SPONSORED SECTION

Inside the Deal: Narrative case study written by
ACG showcasing how your firm partnered with an
investor or acquirer on a deal, or highlighting the
expertise of a professional within your practice.

On the Horizon: Contributed opinion piece
about an emerging trend. Requires ACG editorial
approval of topic.

In Focus: Profile of your firm and/or a partner
written and produced by ACG, placed directly
behind the issue’s two feature stories and
featuring custom photography or illustrations.
Also includes one full-page ad.

Advertorial: Contributed article that is written
and designed according to specifications
provided by ACG'’s design team to run in the
magazine as a text-based advertorial.

LENGTH

2 pages:
850-900 words

Option 1 -
1 page: 500 words

Option 2 -
2 pages: 850-950
words

4 pages:
1,200 words,
plus 1-page ad.

Varies

IMAGERY

Headshots or photos
tied to the story,
provided by client. Stock
imagery available by
request.

Stock art provided by
ACG; and/or simple
chart or graphic
provided by client.

Photoshoot or
illustrations
commissioned and
coordinated by ACG.

Provided by client.

PLACEMENTS

2 per issue

2 per issue

1 per issue

3 per issue

PRICE

$12,500

1 page:
$6,500

2 pages:
$12,500

$25,000

$6,000
per page

MIDDLE MARKET

DealMaker



Executive Edition: Sponsored Content Opportunities

DEPARTMENT

THE STAND-UP

PEOPLE FIRST

PERFORMANCE
REVIEW

FEATURES

ADVERTORIAL

SPONSORED SECTION

Watch List: Contributed opinion piece about a
current trend. Requires ACG editorial approval
of topic.

All-Hands: Contributed article focused on a
human resources- or people-related topic.
Requires ACG editorial approval of topic.

Best Practice: Tutorial-based article written by
ACG that highlights how your organization helped
a client improve performance or achieve a goal.

Executive Suite: Contributed Q&A featuring insights
into operational or performance-related issues.

In Focus: Profile of your firm and/or a partner,
placed directly behind the issue’s two feature
stories and featuring custom photography or

illustrations. Also includes one full-page ad.

Advertorial: Contributed article that is written
and designed according to specifications
provided by ACG’s design team to run in the
magazine as a text-based advertorial.

LENGTH

Option1 -
1 page: 500 words

Option 2 - 2 pages:

850-950 words

2 pages: 850
words

1 page: 500 words

1 page: 400 words

4 pages:
1,200 words,
plus 1-page ad.

Varies

IMAGERY

Stock art provided by
ACG; and/or chart or
graphic provided by
client.

Stock art provided by
ACG; and/or simple
chart or graphic
provided by client.

Headshots or photos
tied to the story, provided
by client. Stock imagery
available by request.

Author headshot

Photoshoot

or illustrations
commissioned and
coordinated by ACG.

Provided by client

PLACEMENTS

2 per issue

2 per issue

2 per issue

2 per issue

1 per issue

3 per issue

PRICE

1 page:
$6,500

2 pages:
$12,500

$12,500

$25,000

$6,000
per page

MIDDLE MARKET

EXxecubive



Print Advertising

ADVERTISEMENT PRICE TRIM SIZE
8.375” (w) x 10.875” (h)
FULL PAGE AD $6’OOO Add a 0.125” bleed on all sides of file
................................................................................................................................................................. ARTWORK FORMAT
7" (w) x 4.5” (h) L :
1/2 PAGE AD $3,500 ) Please supply creative files as a high-
No bleed required res PDF file (PDF X1A). We cannot
................................................................................................................................................................. accept any native application file
ADVERTISING ) 16.75” (w) x 10.875” (h)** formats (Word, InDesign, Publisher,
SPREADS AVAILABLE Starting at $12,000 Add a 0.125" bleed on all sides of file etc.) or any other file format. PDF

must be a high-res, publish-ready file.

8.375” (w) x 10.875” (h) Make sure that fonts and images are
BACK COVER $9,000 Add a 0.125” bleed on all sides of file embedded and image backgrounds
................................................................................................................................................................. are set to ‘NONE.” Images must
8.375" (w) x 10.875” (h) be CMYK, at least 300 dpi, and all
. w) X 10. image trapping values correctly
INSIDE FRONT COVER  $9,000 Add a 0.125” bleed on all sides of file set as either knockout or overprint.
When exporting PDF, under “Marks
................................................................................................................................................................. and Bleeds,” change “Offset” to 125.
8.375” (w) x 10.875” (h) Color Bars can be turned off.

Add a 0.125” bleed on all sides of file

BELLY BAND $11,000 . Coqtact thg ACEk sales team
(Wrap the cover with a custom belly band) for instructions. . SFI:: Zﬁi’rs
................................................................................................................................................................. BackCover’
1/2 Page
$15,000 for 16 pages Maximum size: 7.875” (w) x 10.375” (h)
INSERT (Client provides insert and covers Minimum size: 5” (w) x 7” (h)**
printing costs) Add a 0.125” bleed on all sides of file ’ ‘
................................................................................................................................................................. Belly 2.Page |Spread
$15,000 for 16 pages Band
POLYBAG Polybag your stand-alone marketing content. Contact the ACG sales team ’ ‘
(Client provides printed piece and covers for instructions.**
printing costs)
$17,500 Tell your story with an extra Flap: 7.625” (w) x 10.875” (h) g(’)“’l':r F"F'I‘i:“‘ F'::;:ﬁt F'slzlgzt Page One

FOLDOUT COVER page using the foldout cover. Includes inside  Inside Foldout: 15.75” (w) x 10.875” (h)**

front cover. (3 pages in total of advertising) ~ Add a 0.125” bleed on all sides of file ey || tseerE | S

**Instruction sheets and InDesign templates available by request



Special Reports

Beyond DealMaker and Executive, ACG’s special reports
offer opportunities to showcase your firm’s thought
leadership and expertise.



Custom Content

Collaborate with ACG on content to reach an engaged audience while showcasing your firm's expertise.

OPPORTUNITIES

Custom emails

Whether you want to generate business in a
particular region or reach a certain category
of professional, ACG can help you achieve
your goals by sending a customized email
featuring your content to a curated recipient
list. Your call to action will be front and
center with 100% share of voice. Average
open rates range from 45%-75%.

PRICE: $12,500 per email (Bundled
packages available)

Roundtables

ACG will facilitate and moderate an intimate
in-person discussion about a topic of your
choice, featuring two members of your
organization along with four to six other
high-profile panelists. The transcript for this
half-day event will be used as the basis for a
four- to six-page article written by ACG and
distributed and promoted to ACG’s network.

PRICE: Starts at $25,000

Webinars

Live webinar broadcasts developed in
collaboration with ACG enable your firm to
showcase its thought leadership. Your firm
will gain exposure beyond the presentation
itself, through branding on the ACG website,
promotion of the event via email, and a
recording of the broadcast available for
viewing online.

PRICE: $12,000

Podcasts

As a guest on the Middle Market Growth
Conversations podcast, your thought leader will
engage in thought-provoking conversations with
an ACG editor in a series of episodes focused
on your chosen topics. Podcast episodes are
posted online and distributed to ACG'’s extended
network through email and social media, and via
Apple Podcasts, Spotify and Soundcloud.

PRICE: $17,500 for 3 episodes; $25,000 for
5 episodes



GrowthWua

GrowthTV delivers video content to ACG’'s members and
beyond. The videos cover industry trends and best practices
and feature leading middle-market dealmakers, leaders and
business operators.

PACKAGES

Partner with ACG to produce custom videos featuring your
organization’s opinion leaders. Each video includes social
media and email promotion.

Six episodes $54,000
Three episodes $30,000
One episode $12,000

80,000-150,000

video impressions across social media,
email (delivered) and Vimeo/web

10,000-20,000

video views across social media
and Vimeo/web




Digital Advertising

The Middle Market Growth Weekly newsletter is sent each Thursday to ACG’s
network of 58,000 recipients, featuring the latest reporting and expert insights
from middlemarketgrowth.org. ACG’s Media newsletter, sent on Mondays to more
than 70,000 recipients, includes the latest videos and podcasts produced by ACG.

EMAIL PRICE

MMG Weekly Newsletter Sponsored Article Placement*  $2,000

MMG Weekly Newsletter Primary Leaderboard Banner $3,000

*Must be at a $10,000 spend or above to purchase an article placement

WEBSITE PRICE

ACG.org Display Ads $2,500 per month

27,000 S| 219,000 =) 28,250
avera,ge gross @V@ average,monthly avera?ge monthly views on

opens per email views on ACG.org middlemarketgrowth.org




Digital Advertising

ADVERTISEMENTS FOR
MIDDLEMARKETGROWTH.ORG

FILE SIZE

LEADERBOARD BANNER AD 728px (w) x 90px (h)
o
semomonnie

LEADERBOARD BANNER AD 728px (w) x 90px (h)
o
oo

ARTWORK FORMAT

Please supply creative files as a JPEG, GIF or animated GIF. All image resolutions must be set to 72 dpi.
The color blend space of files must be RGB.

We cannot accept any native application file formats (InDesign, lllustrator, Photoshop, etc.) or any other
file format.




Beyond Media

PRIVATE EQUITY C-SUITE NETWORK (PECS)

An invitation-only group with about 70 members, ACG’s PECS group gathers
CFOs, COOs, CCOs and GCs of middle-market private equity firms to
interpret and navigate the financial, operational, compliance and regulatory
issues affecting the industry.

OPERATING PARTNERS

As private equity firms have expanded their operating partner teams,
ACG has become the go-to place for these professionals to exchange
best practices and recommendations for service providers during
in-person events open exclusively to operating partners.

GF DATA

GF Data provides the most reliable data on private equity-sponsored M&A
transactions with enterprise values between $10 million-$500 million.

EVENTS

ACG and its chapters host over 1,000 focused networking events
annually. DealMAX, ACG’s largest conference with nearly 3,000
attendees, is a can’'t-miss event for anyone looking to connect with
middle-market dealmakers.

Contact ACG about sponsorship opportunities in each of these areas.

Gy








